
Rhodesia Jackson
SENIOR GRAPHIC DESIGNER | BRAND, MARKETING, & WEB

Boston, MA | +1-508-345-6130 | rhodesia.jackson@gmail.com | rhodesiajackson.com | linkedin.com/in/rhodesiajackson

S U M M A R Y
Senior graphic designer with 10+ years of experience creating polished, brand-consistent work across print and digital. Background includes 

brand systems, editorial, web, marketing creative, and production design for in-house teams and freelance clients. Known for strong layout, visual 

storytelling, and translating ideas into cohesive assets across campaigns, publications, websites, and branded collateral.

S K I L LS

CREATIVE COMPETENCIES
Brand Identity Design • Art Direction • Editorial Design • Presentation Design • Typography & Layout • Visual Systems • Brand Guidelines  

Marketing Design • Print Production • Digital Design • Web Design • Email Design • Landing Page Design • Production Design

TOOLS
Adobe Creative Suite (InDesign, Photoshop, Illustrator, XD) • Figma • Canva • HubSpot • WordPress • Squarespace  

HTML/CSS • PowerPoint • Adobe Acrobat

R E L E VA N T  EX P E R I E N C E

MANAGING ART DIRECTOR
Career Mastered Magazine | Charlotte, NC September 2024 – Present

• Lead art direction and visual design for a 70-page quarterly publication across print and digital, delivering 280+ pages annually on schedule 

using Adobe Creative Suite.

• Define and maintain layout systems, typography standards, and visual identity to ensure consistency across long-form editorial content in 

Adobe InDesign.

• Manage production schedules and creative workflows, maintaining a 100% on-time delivery rate across all issues.

• Partner with editorial leadership to translate themes and narratives into cohesive visual storytelling that strengthens reader engagement and 

brand consistency.

FOUNDER & DESIGNER (FREELANCE)
Any & Every Design Studio October 2018 – Present

• Create brand identities, websites, and marketing materials tailored to client goals, audiences, and business needs across 50+ projects.

• Develop responsive websites and supporting digital assets using WordPress, Squarespace, and Adobe Creative Suite.

• Manage multiple concurrent client engagements from strategy through execution, balancing timelines, revisions, and production without 

sacrificing quality.

• Maintain strong long-term client relationships, with 80%+ of clients returning or referring new business.

• Support measurable client outcomes, including helping one client secure a small business grant following a rebrand and website launch.

https://rhodesiajackson.com
https://linkedin.com/in/rhodesiajackson


DESIGN & MARKETING MANAGER
The Muncey Group | Boston, MA May 2019 – May 2020

• Led website redesign efforts to improve brand consistency, visual clarity, and user experience.

• Developed integrated marketing campaigns across content, landing pages, email, and digital visuals using HubSpot.

• Maintained brand consistency across marketing channels by aligning visual assets and messaging with company goals.

• Collaborated with cross-functional teams to support campaign execution across social, email, and web.

GRAPHIC DESIGNER
Eze Software Group | Boston, MA October 2016 – March 2019

• Led a company-wide corporate rebrand, including logo development, creation of the official brand book, and website redesign.

• Drove adoption of the new visual identity across internal and external touchpoints, improving brand consistency at scale.

• Designed a full visual system for a four-day client conference, including event branding, signage, website assets, and 14 executive-level 

presentations for a financial audience.

• Built marketing email templates using Photoshop, HTML, and CSS to support Pardot-driven campaigns and improve campaign execution.

• Partnered with leadership and cross-functional teams to deliver high-visibility design work under tight deadlines.

GRAPHIC DESIGNER
Gibson Sotheby’s International Realty | Boston, MA October 2014 – October 2016

• Supported 200+ real estate agents with high-volume daily production of print, digital, direct mail, and data visualization assets.

• Redesigned marketing collateral to modernize brand presentation and improve visual consistency across multiple markets.

• Produced direct mail campaigns and quarterly booklets for luxury buyers and sellers across multiple neighborhoods and developments.

• Developed branding systems for four real estate developments, including logos, typography, and color palettes.

• Standardized templates and brand guidelines, reducing off-brand marketing materials by 70%.

E D U C AT I O N

Front End Web Development, General Assembly

B.A. Graphic Design, Newbury College




